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Recent Developments:

The Department of Consumer Affairs has notified the Consumer Protection (E-Commerce)
(Amendment) Rules, 2026, amending the Consumer Protection (E-Commerce) Rules, 2020 under the
Consumer Protection Act, 2019.
The amended framework strengthens safeguards relating to price transparency, search-result
manipulation, sponsored listings, dark patterns, seller disclosures and grievance redressal.
The amended rules will come into force from 1 January 2027, giving e-commerce entities time to align their
platforms and compliance systems with the new requirements.
The National Consumer Helpline received 17,71,622 grievances during 2025, of which 5,11,196, or around
29%, were related to e-commerce, highlighting the growing importance of effective digital consumer
protection.

E-Commerce Market in India:

India’s e-commerce industry was valued at around US$125 billion in FY2024 and is projected to reach
nearly US$345 billion by FY2030, reflecting strong expansion driven by digital adoption and rising
consumption.
The expansion of internet penetration, affordable mobile data, digital payments, rising incomes and
smartphone adoption has widened the consumer base beyond metropolitan cities.
The growth of Tier-2 and smaller cities, quick commerce, digital marketplaces and platform-based retail is
making e-commerce an increasingly important component of India’s consumption economy.
However, rapid digital expansion also creates concerns relating to information asymmetry, misleading
discounts, algorithmic ranking, data use, fake reviews, dark patterns and weak grievance redressal,
requiring an adaptive regulatory framework.

Key Provisions of the Amended Rules:

Price Transparency and Fake Discounts:

Whenever an e-commerce entity or seller announces a price reduction, it must display both the reduced price
and prior price.
The prior price has been defined as the lowest price at which the good or service was offered during the
preceding 30 days, strengthening safeguards against artificially inflated reference prices.
This provision seeks to make discounts more meaningful and enable consumers to assess the actual extent of
price reductions.

Search Results and Sponsored Listings:
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E-commerce entities cannot manipulate search results or search indexes in a manner that misleads
consumers or adversely affects the relevance of results to their search queries.
Sponsored listings must be clearly and prominently identified so that consumers can distinguish paid
placements from organic search results.
Marketplace entities must also publicly explain the main parameters determining the ranking of goods or
sellers and their relative importance in clear and intelligible language.

Dark Patterns and Platform Accountability:

E-commerce entities must comply with the Guidelines for Prevention and Regulation of Dark Patterns,
2023.
Platforms must conduct a yearly self-audit to ensure that their interfaces are free from prohibited dark
patterns and must prominently display a certificate confirming such compliance.
The measure addresses manipulative interface practices that may influence consumers into making choices
contrary to their original intention.

Consumer Grievance Redressal:

Every e-commerce entity must ensure that its grievance officer acknowledges a consumer complaint within
48 hours, provides the complainant with a copy of the complaint as recorded, and redresses it within one
month.
Every e-commerce entity must become a partner in the convergence process of the National Consumer
Helpline, strengthening integration between private digital platforms and the public grievance-redressal
mechanism.

Seller and Product Disclosures:

Marketplace entities must provide consumers with relevant seller information, including the business name,
address, website, customer-care details, email address and available ratings or aggregated feedback.
Product information must cover country of origin, best-before or use-before dates, return and refund
policies, exchange provisions, warranty, guarantee, delivery, shipping costs, payment modes and
grievance-redressal mechanisms.
For imported goods, platforms must disclose the importer’s details and complete country of origin,
improving traceability and informed purchasing.
Sellers must also provide relevant government-issued identification numbers, including GSTIN or MSME
registration numbers, where applicable.

Consumer Data and Platform Conduct:

Marketplace entities cannot use information collected from consumers for certain sales or promotional
activities involving sellers associated with the marketplace without obtaining express and affirmative
consumer consent.
Platforms are also restricted from imposing bundled charges for unrelated services, subject to specified
exceptions such as loyalty or membership programmes.

E-Commerce Models in India:

Major Business Models:

Business-to-Consumer (B2C): Platforms connect businesses directly with individual consumers for retail
purchases.
Business-to-Business (B2B): Digital platforms facilitate transactions between businesses involving raw
materials, machinery, wholesale products and other supplies.
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Consumer-to-Consumer (C2C): Platforms facilitate transactions between individuals by enabling them to
list and sell products directly to other consumers.
Business-to-Government and Consumer-to-Government: Digital procurement systems enable businesses
and other suppliers to provide goods and services to government institutions.

FDI Framework:

India permits 100% FDI under the automatic route in the marketplace model of e-commerce, subject to
applicable conditions.
FDI is not permitted in the inventory-based model of e-commerce, reflecting India’s policy preference for
a marketplace-oriented digital commerce structure.

Government Initiatives Supporting Digital Commerce:

Government e-Marketplace:

The Government e-Marketplace (GeM) has digitised public procurement and improved transparency,
competition and participation in government purchasing.
By November 2025, GeM had processed nearly 3.27 crore orders, with cumulative Gross Merchandise
Value exceeding ?16.41 lakh crore, demonstrating the scale of digital public procurement.

Open Network for Digital Commerce:

The Open Network for Digital Commerce (ONDC) is an open, interoperable network designed to reduce
dependence on individual platforms and expand market access for sellers.
Unlike a conventional marketplace, ONDC provides an open network architecture through which buyer
and seller applications can interact across platforms.
Its decentralised architecture can reduce customer-acquisition barriers and promote greater participation of
MSMEs, local retailers and small businesses.

MSME Digitalisation:

The Trade Enablement and Marketing (TEAM) Initiative under the RAMP programme uses ONDC to
support MSMEs through digital storefronts, payments, logistics and onboarding.
The initiative has an outlay of ?277.35 crore for 2024–2027 and aims to benefit 5 lakh Micro and Small
Enterprises, with 50% targeted to be women-owned enterprises.

Significance for Governance and the Economy:

Consumer Welfare:

Greater disclosure of prices, sellers, product information and sponsored content can reduce information
asymmetry between platforms and consumers.
Stronger grievance mechanisms can improve consumer confidence and reduce the transaction costs
associated with seeking redress.

Competition and Market Efficiency:

Greater transparency in ranking and sponsored listings can reduce the possibility of algorithmic
discrimination and preferential treatment.
ONDC can promote competition by allowing sellers to reach consumers across multiple interoperable
applications rather than remaining dependent on a single platform.

Inclusive Digital Growth:
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E-commerce can provide MSMEs, artisans, women entrepreneurs and local retailers with access to wider
markets without requiring extensive physical infrastructure.
Digital commerce therefore has the potential to contribute to formalisation, entrepreneurship, market
access and regional economic inclusion.

Key Challenges:

Regulatory and Technological Challenges:

Rapidly evolving business models such as quick commerce, artificial intelligence-driven
recommendations and algorithmic pricing can create regulatory gaps.
Monitoring dark patterns and search manipulation requires specialised technical capacity, algorithmic
auditing and regulatory expertise.
Excessive compliance costs may disproportionately affect smaller e-commerce enterprises if regulatory
requirements are not implemented proportionately.

Consumer Awareness and Enforcement:

Legal safeguards are effective only when consumers understand their rights and platforms comply
consistently.
India therefore needs stronger consumer awareness, digital literacy, transparent disclosure standards
and timely enforcement.
Coordination among the CCPA, Department of Consumer Affairs, Competition Commission of India,
Legal Metrology authorities and other regulators is important for addressing overlapping digital-market
concerns.

Way Forward:

Towards a Trusted Digital Marketplace:

The regulatory framework should maintain a balance between consumer welfare, innovation, competition
and Ease of Doing Business.
Algorithmic transparency should be strengthened without requiring disclosure of legitimate proprietary
technology or commercially sensitive information.
Periodic third-party audits, risk-based supervision and technology-enabled monitoring can complement
annual platform self-audits.

Strengthening Digital Consumer Protection:

Consumer awareness campaigns should explain dark patterns, fake discounts, sponsored listings, data-
consent practices and grievance mechanisms in simple language.
Greater interoperability among grievance-redressal systems can enable faster resolution of consumer
complaints.
India should continue promoting open digital infrastructure such as ONDC, while ensuring strong safeguards
for privacy, cybersecurity, competition and consumer rights.

Value Addition for UPSC:

Constitutional and Legal Linkages:

Article 38: Promotes a social order based on justice and seeks to minimise inequalities.
Article 39(b) and 39(c): Support equitable distribution of material resources and prevention of concentration
of economic power.
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Consumer Protection Act, 2019: Provides the statutory foundation for protecting consumers against unfair
trade practices and strengthening institutional consumer protection.
Central Consumer Protection Authority: Possesses powers to investigate violations, protect consumer
interests and act against unfair trade practices and misleading advertisements.

Important Concepts:

Dark Patterns: User-interface or design practices that can deceive, manipulate or unduly influence
consumer decisions.
Algorithmic Accountability: The principle that automated systems influencing consumers should operate
through transparent, explainable and non-discriminatory processes.
Information Asymmetry: A situation in which one party to a transaction possesses substantially more
relevant information than the other.
Platform Neutrality: The principle that digital platforms should not unfairly manipulate visibility, ranking
or access to favour particular sellers or products.

UPSC Relevance:

Prelims: Remember Consumer Protection Act, 2019; Consumer Protection (E-Commerce) Rules, 2020;
Amendment Rules, 2026; Dark Patterns Guidelines, 2023; 30-day prior price; 48-hour complaint
acknowledgement; one-month grievance redressal; and 1 January 2027 commencement date.
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